










     In its genes, Pininfarina today is the same as it was in the Thirties: the central role of design, aesthetic 

sensitivity capable of creating timeless beauty, constant striving for innovation, the strength of a tradition 

that brings together industry, technology and stylistic research, the capacity to interpret the client’s 

requirements thus maintaining its brand identity, and a propensity for long-term collaborations. These 

values, together with the commitment of the entire Group, will enable us to build a bridge towards the 

future

“

”

PININFARINA TODAY AND TOMORROW
Starting from its roots and from the solid reputation achieved during 90 years of glorious history, Pininfarina has 

confirmed its role as standard-bearer of the aesthetic values of Italian design in the world. Today’s activities are 

focused on design (automotive and non-automotive), engineering services (product development, testing, 

prototype construction) and production of very small series or exclusive high quality cars.

  Paolo Pininfarina

TRADITION AND INNOVATION
Pininfarina is an internationally renowned design house, since 89 years emblem of the Italian style in the world, with 

offices in Italy, Germany, China and the United States. Masterpieces for prestigious brands such as Ferrari, Alfa Romeo, 

Maserati and BMW were born from Pininfarina’s pencil. In 1986 the third generation of the Pininfarina family extended the 

company’s competence outside the automotive world. In more than 30 years of activity, Pininfarina has developed over 

600 projects under the guidance of Paolo Pininfarina, Chairman of the Pininfarina Group. The company’s main activities 

include Transportation design (yachts, aircraft, private jets and people movers), Industrial design (electronics, sports 

goods, furnishings, equipment and machinery, consumer goods, graphic design and packaging), Architecture and 

Interiors (residential projects, hospitality, sports and commercial structures), Customer Experience design and User 

Interface design.

Through a long process of growth and transformation, ideas and creativity, Pininfarina has evolved from an artisan concern 

to an international service Group. Listed on the Stock Exchange, the Pininfarina Group continues to be the benchmark of the 

auto and industrial design, deeply involved to designing customer journeys and unique user experiences merging physical 

and digital worlds through aesthetics and technology.

A leading player in the luxury industry, the Pininfarina Group has been moving dreams since 1930. Icon of the Italian design 

in the world, it has contributed to write the history of the global automotive industry.

With its headquarters in Cambiano, Torino, the Group employs nearly 700 people through its offices in Italy, Germany, China 

and the United States. The core business is design and engineering services where Pininfarina can leverage on its strong 

brand name and its outstanding and indisputable reputation as a car designer, to be extended to other sectors, together 

with its excellent technical knowhow and superior know-how in specific segments of the industrial engineering services 

value chain, such as production of bespoke cars and aerodynamics. The Pininfarina Group also represents today one of the 

most prestigious brands in Architecture and Interiors with hundreds of projects and dozens of awards achieved.

PININFARINA ECOSYSTEM



BE BRAVE. BE INSPIRING

DISCOVER & DEFINE

DESIGN

DEVELOP & REFINE

DELIVER TO MARKET

We study the customer journey wholly understanding the full 

spectrum of needs, desires, behaviors, context of the market. We 

generate insights to define new opportunities.

We translate the insights in a new customer experience, through a 

seamless combination of physical and digital design.

Our blend of  cross-pol l inat ion between design disc ipl ines , 

thoughtful  craftsmanship,  and col laborat ive pract ices with 

engineers and manufacturers creates the stimuli for high-quality 

creations.  Merging both expertise and vision, here hearts and hands 

meet to breathe new life into brands, spaces, communications and 

products.

We enhance the consistency of the customer experience across all 

the company touchpoints and we support our partners to build the 

marketing and communication strategy, allowing them leverage on 

the Pininfarina brand as an additional selling element.
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